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I1. Study design

OMmMO® A ‘; Questionnaire

AT Half of the participants completed the

survey online,
the other half by telephone
representative of all people (unlike in 2017, no in-person interviews due

over 18 years of age living to the coronavirus)
in Germany QB Payments diary

5,022 respondents

Survey period: 18 August to Half of the respondents completed the diary

for one day
19 October 2020 ’
the other half for three days -

12,996 payments (€515,484) in total
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2. Payment behaviour in 2020: Overview of all payments

Overall use of payment instruments”

%, according to payments diary

Number of transactions Value of transactions

4 3

' 60

11

33

* Basis: All transactions (n=12,996). 1 Including retailer/canteen/stadium cards, smartphone payments.
Deutsche Bundesbank
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. Cash

B girocard or other debit card
 Credit card

|1 Credit transfer/direct debit
B E-payment method

B other/no response’

SW(SZV)0069_PR.Chart



2. Payment behaviour in 2020: Payments in retail outlets

Use of payment instruments at the point of sale’
%, according to payments diary
Number of transactions Value of transactions

6 3 4 3

Cash
B girocard or other debit card
38 . Credit card
[ Credit transfer/direct debit
B other/no response’

48

* Basis: All transactions at the point of sale = supermarkets/discounters, local shops, petrol stations and pharmacies (n=8,698). 1 Including retail-
er/canteen/stadium cards, smartphone payments.
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2. Payment behaviour in 2020: Coronavirus fuelling trends in consumer
behaviour

Change in consumer behaviour since the coronavirus pandemic

%, as reported by respondents

m Has applied since the N Has applied u Hasn't applied H Has no longer applied since M Don't know/ no response
coronavirus pandemic began for a long time for a long time the coronavirus pandemic began

I plan my shopping so that | spend as little time
as possible in stores

I buy large quantities at once/ahead of use
I only buy things that I really need
I often shop locally (stores/online)

| often buy sustainably produced products

| often buy day-to-day goods online

| often go shopping spontaneously

Basis: All respondents (n=5,022). Question: Which statement applies to you for day-to-day retail purchases?
Deutsche Bundesbank SV(SZV)0071_PR.Chart
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2. Payment behaviour in 2020: Online payments

Use of payment instruments online

%, according to payments diary

Basis: All online transactions (n=700).
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12. Payment behaviour in 2020: PayPal most popular e-payment method

Frequency of online purchases and payment method

%, as reported by respondents

never

Rarely
~Once a year

Several times a year

18 Once a month

Several times a month

At least once a week

Basis: Internet users (n=4,394). Question:
How often do you shop online (by app, if
applicable)?

Deutsche Bundesbank

Most used’ Second most used?
PayPal gy I 15
Invoice/credit transfer I D s
Credit card B 2 .
Direct debit B I
SOFORT-Uberweisung B4 K
Amazon Pay B: s
Payment in advance | P [ [
Other? 0 s
None of these/all equally often [l 3 [ B

1 Basis: Respondents who used at least one method (n=4,032). 2 Basis: Respondents who used at least
two methods (n=3,362). 3 Vouchers (gift cards), cash on delivery, Apple Pay, Google Pay, paydirekt,
giropay. Question: Which payment method do you use the most/second most often for online purchases?

SV(SZV)0073_PR.Chart
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I3. Digitalisation: Majority use contactless payment cards

98% of
respondents own at
least one girocard
or other debit card

58% own at least
one credit card

Ownership and use of contactless payment cards

%, as reported by respondents

No Yes
27 78
No Yes
27 73
OYvnS a card Respondent uses card =
with contactless — ™ oo to make contactless

fundion payment ----------------

No
353

Yes
67

Basis: Owner of at least one debit card Basis: Owner of at least one contactless debit
(n=4,917)/credit card (n=2,910). Question: card (n=3,569)/credit card (n=1,606). Question:
Does your card have a contactless payment Do you use your card(s) to make contactless
function? payments?

Deutsche Bundesbank SV(SZV)0074_PR.Chart
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I3. Digitalisation: Coronavirus boosting contactless payments

First contactless payment Reasons for making contactless payments since the start of the
coronavirus pandemic

Dot know/  gigns instores/at the point of sale I <o
no response
 found it more hygienic I

%, as reported by respondents

Other people were making contactless _ 78
Before the payments and | wanted to try it out
coronavirus On request of the cashier R
pandemic - I
78 Became aware of contactless payments

through relatives/friends - 12

Spontaneous response: received a new card

with contactless function during the pandemic - 9

S?-ont'aneous response: ) . 3

I find it more practical/faster/easier

Spontaneous response: became aware of contactless I 2
payments via other channels (bank, media/internet)

Basis: Respondents who use contacless payment Basis: Respondents who have made contactless payments since the start of the coronavirus pandemic (n=656).
(n=3,132). Question: When did you make your first Question: Why have you made contactless payments since the start of the coronavirus pandemic?

contactless payment?

Deutsche Bundesbank SV(SZV)0059A_PR.Chart
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I3. Digitalisation: Younger people and men more open to mobile payments

Use of mobile payment at the point of sale

%, as reported by respondents

84% of By age By gender

respondents [l ygi027yes [ - i

own a

smartphone 28t03ayears [, 2
13% of them 35t04ayears [ 15

have already No

used sstosayears | -
smartphones to
pay at the point

of sale Yes

wl

65 years and over

Basis: Smartphone owners (n=4,243). Question: Have you ever used your smartphone to pay at the point of sale?
Deutsche Bundesbank SV(SZV)0058A_PR.Chart
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I3. Digitalisation: But majority see no need to use mobile payments (yet)

Awareness of mobile payment method
%, as reported by respondents

Savings or VR bank's

el e . E#
Apple Pay I, 36
Google Pay — 35
Payback Pay I =0

Other banking app I

Chain store payment app NG 13

Alipay s

Bluecode I

Basis: All respondents (n=5,022). Question: Which of the methods shown
are you familiar with?

Deutsche Bundesbank
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Reasons for non-use

No need
Too insecure

Too complicated

Cannot be used
everywhere

Too expensive . 4

Spontaneous responses: data protection concerns (1% of sample),
no time to get to grips with it (1%), phone too old/does not support
the function (1%)

Basis: Respondents who are aware of such payment methods but do not
use them (n=3,194). Question: Why do you not use this method for mo-
bile payment?

SV(SZV)0077_PR.Chart



I4. New providers: Younger people and men more open to new banking

Openness to holding an account hosted by an online platform

%, as reported by respondents

M Very unlikely Fairly unlikely _ Fairly likely M Very likely
By age Overall By gender
18 to 27 years 2 6
28
28 to 34 years
35 to 44 years

45 to 54 years
55 to 64 years

m—
26
30

Basis: All respondents (n=5,022). Question: Could you see yourself holding a current account with internet firms like Google, Apple or Facebook?
Deutsche Bundesbank SV(SZV)0076_PR Chart
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4. “Digital money”: No great enthusiasm thus far

Attitudes towards crypto tokens

%, as reported by respondents

I cannot see myself buying/

such as Bitcoin

I have purchased crypto tokens/
used crypto tokens for payment §| 3
in the past

I am planning to buy/use I 3
crypto tokens in the near future

I have never heard of
crypto tokens or - 14
don’t know/no response

Basis: All respondents (n=5,022). Question: Which statement applies to you?
Deutsche Bundesbank
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Attitudes towards Libra (renamed: Diem)

Heard of Libra, might/would definitely use it
Heard of Libra but would not use it

Never heard of Libra or don’t know/no response

Overall

j

by gender

SV(SZV)0078_PR.Chart



I5. Conclusion and outlook

1. The Bundesbank’s payment behaviour surveys are unique in terms of their
scope and degree of detail; they use objective data that is representative of
the population

2. Card payments (particularly girocard) increased significantly —
primarily contactless payments, but coronavirus also a driving factor

3. Widespread reluctance to use mobile payments, but greater affinity for these
payments seen in younger age groups

4. PayPal and credit transfers/direct debits are popular for online payments,
banks still benefit from a high level of confidence in account management

https://www.bundesbank.de/paymentbehaviour
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