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Main contributions and results

e We investigate how the channels through which households re- e Women are less likely to be informed about monetary policy.
ceive information about the ECB’s monetary policy relate to

their inflation expectations and inflation uncertainty.

 Households relying on classical media have significantly lower
inflation expectations, lower absolute forecast errors and are
less uncertain about future inflation. Households using social
media are significantly more uncertain.

e 85% of households rely on classical media, while only 6% use
social media. Most households (71%) rely on a single source of

information. * In response to an unexpected increase in the policy rate, more

households increase rather than decrease their inflation expec-
tations. Only households who rely on direct information chan-
nels of the ECB adjust inflation expectations downwards.

e The probability that households use classical media increases
with age, education and household income.

e Younger households are more likely to rely on social media.
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Q:317: “Through which channels do you receive information about the mone-
tary policy of the ECB?”
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Do information channels affect inflation expectations/uncertainty when con-
trolling for household characteristics?

e classical media

social media

Inflation Expectations/Uncertainty and Information Channels

direct communication channels of the ECB
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Findings for control variables:
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 Inflation expectations increase with income and years of education and are

significantly higher for women.

Information Channels and Household Characteristics  Inflation uncertainty decreases with age, income and years of education and

is significantly higher for women.
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The survey asks for a point prediction of the inflation rate over the previ-

ous/next 12 months (Q:005B, ”f—u:m and nf:t +12] ) and a corresponding his-

togram forecast over the next 12 months (Q:207). Based on the latter, we com-

Regression of Inflation Update (lower/same/higher) on Information Channels
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